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BAHSMEEE : Johnson(MatrixEiVision) - L|fef|tness( =) - Precor(=H) -
Technogym(EZAF) - FEEFRESE - RIS - EHEEJII@EF'IL,\‘K’*“’ATEI
BEPIL -
HXHE™HIZME e E : DYACO(Sole XTERRA) Icon(%lﬁl) Nautilus(=E]) -
Peloton(Z=El) - TEEFAER[BEI - EFRAVEES - BT EEIESE -

L2827 7¥ress

®

ECHNoGyM
/e ICON MPRECOR

Fitness Made Personal
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O ZERBEIMEIELEKES 2022F=ZUNEEE0.26{8E7T - FIBE57.8% - EFF
mm2.44183%7T - Fi8E56.4% - MERER0.I7EETT - Fi8Z110.9% - HEEPS
1.15%5T -

O EEARSMENBGEKES 2023F=2WEEH10.71E% - FIE8F15.7% - EFFH
m3.13f83%7 - FIEFH283% - MERERLASEET - FI1EFE49.5% - MEEPS
1.63%7T -

O E3kEH2016~2019%F - BFEHMIEMER200~300FK @ FAEKRERZEEE~10%
B - 2019F KIE2E 2 23E2001% - 2020~2021 FKIE26E2124K B12254% - 73
BIIENN123%KEA130K -

O 7HHi2022~2023F K - EIXKREEBEIEF 2 BIFE2417KE2609%K - S RIEM163
FE]193XK - FIEXNREDHIB11.6%E5.3% -

PLNT.US 2019 2020 2021 2022(F) 2023(F)
EEET) % |HEFT| % |FHFT| % |BEFT| % |[HEET| %

Revenue 689 | 100.0% 407 | 100.0% 587 | 100.0% 926 | 100.0%| 1,071| 100.0%

Gross Profit 494 T71.8% 336 | 82.5% 486 | 82.8% 763 | 82.4% 883 | 82.4%

Operating Expenses 257 | 37.2% 268 | 66.0% 330 | 56.2% 519 | 56.0% 570 | 53.2%

Operating Income 238 | 34.5% 67| 16.6% 156 | 26.6% 244 | 26.3% M3 | 29.2%

Other Income 65| 9.4% -82 | -20.2% -104 | -17.8% 52| -5.6% 63| -5.9%

Pre-tax Income 173 251% 15| -3.6% 52| 8.9% 192 20.7% 250 | 23.3%

Net Income 135 19.7% A5 -3.7% 46 7.9% 97| 10.5% 145 13.5%

EPS 1.42 -0.19 0.51 115 1.63

BERRIR : 2218
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Basic-FitZE L N -2 18 fE (L X
wBHESMENfE M Basic-Fit 2022FZ U EEE8.0218E s » F1E=135.2% -
FZ0.45BE T - IR1EBRER0.00{BE T + FL1BEPS 0.00ERTT °
wBHESENfE L Basic-Fit 2023FZUNEE810.56(2E 0 - FEI18%ER31.7% -
Fz=1.3018E T - F1EZ188.9% - 1B EER0.6515E T - FRZEPS 0.90E 7T -
Basic-Fit 2016~2019% - SFIFEEIZMEBEZIRZERE - M2016~20195F1E0
BRI A81%FK 1025 - 108 EB1155%% 2019 F KB ZE 784 X% -
2020~2021 2 REIBEE - ERRIEMEUE121KEI1102 - 2021 FEERE11015% -
BERFEFHEAKE -
JEHA2022~2023F K - Basic-FitiIEE 81 2 RlE1216x E11415% - 7 RI1E 0201
Z 1199 o

BEITNA 2019 2020 2021 2022(F) 2023(F)
EHEEOL] % |HEBOT| h | HEEGT) % |(HEEL] h  ([HEBUT] %
Revenue 515 100.0% 377 100.0% 341 100.0% 802 | 100.0%| 1,056 | 100.0%
Operating Income 55| 10.7% 26| 6.9% 144 | -42.3% 45|  5.6% 130 12.3%
Other Income 370 -1.3% 46 | 12.2% 57| -16.7% 50| -6.2% 55| -5.2%
Pre-tax Income 171 34% 12| -19.1% 201 | -58.9% 51 0.6% 75 71%
Net Income "M 21% 125 | -33.2% 150 | -44.0% 0 0.0% 65| 6.2%
EPS 0.20 217 -2.34 -0.11 0.90

BERRIR : 2218




Dick's= & #5052 15 TR & 21

*’Tﬁ}?ﬁ*“ﬁﬁﬁﬂﬁﬁ{ﬁmck's 2023$(02/2022 01/2023)=WE&121.615%=
BER-1.1% - EXNFZ14.81EE - FIBR-27.2% - HEE
#-31.4% - MEEPS 11.52%7T -

wiEMBE S ENFEGDick's 20245(02/2023~01/2024) =W E88123.32(8%= 7T -

7T E
831042825 - F18

FIBR141% - EFEHM=14. 21??71: FIER-4.1% - BEREFL0.05(E%=7T - FiF
#-3.5% - BEEPS11.11%57T

&“ﬁ?—?‘:ZOZOEDick'sBE%EEﬂSSO% 2021F18MN4AXK - 1HEA2022~2024 F B FIEFHE
1G53 BIEMT7R - 11X » 10K - 2024 F EFEFEHFZES78X -
ERERRAH  REBEBFIEXESEREJEE - 20225(02/2021~01/2022)

ElERKER26.5% - 2023FHERHRERAE - RERIERE-2.7% - HL2024FE)IE
G R1.1% -
2020 2021 2022 2023(F) 2024(F)
DKS.US 02/2019-01/2020 | 02/2020-01/2021 | 02/2021-01/2022 | 02/2022-01/2023 | 02/2023-01/2024
OEET| % |HEERT| % |A8%n| % |GEET| % |[GEET| %

Revenue 8,751 | 100.0% 9,584 | 100.0%| 12,293 | 100.0%| 12,160| 100.0%| 12,332| 100.0%
Gross Profit 2,555 | 29.2% 3,051 | 31.8% 4,712 | 38.3% 4,249 | 34.9% 4,265 | 34.6%
Operating Expenses 2112 | 24.1% 2151 | 22.4% 2677 21.8% 2,768 | 22.8% 2,845 | 23.1%
Operating Income 442 5.1% 899 | 9.4% 2,035| 16.5% 1,481 | 12.2% 1,420 | 11.5%
Other Income -2 0.0% 30| -0.3% 40| -0.3% -102| -0.8% 19|  -0.6%
Pre-tax Income 440 5.0% 870 91% 1,994 | 16.2% 1379 | 11.3% 1,341 10.9%
Net Income 297 3.4% 530 | 5.5% 1,520 | 12.4% 1,042 8.6% 1,005 8.1%
EPS 3.40 6.29 18.27 11.52 11.11

BERRIR : 2218
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Peloton=ZE#} -2 1B R {L &L
’r—nﬁ*‘“\*ﬁEﬂﬁE{EPeloton 20235 (07/2022~06/2023)=UNE&EE26.97{8=7TT - F

,JE,EZ%EZ4.7% - SEMNR-6.778%7T - BEME/ - H1BRER-8.65E=T - BEME/ -

F1ZEPS -2.5637T -

EZTE}%E*""*EEWEEPeloton 2024 (07/2023~06/2024)E W E£8E29.31f8=7T - F

18#%8.7% - m-2.73f8%m - BiRME/] - MEBREER-4.52{8%7 - BRG] - W

{ZEPS-1. 19%7_5 °

giZPeloton 2021 FFEEEXEB4X - 2022F CHISEL29K -

BRIREME2022F-23.571E%7T - #8512023~2024F-3.84{5=cH-0.3f83%

2020 2021 2022 2023(F) 2024(F)
PTON.US 07/2019-06/2020 | 07/2020-06/2021 | 07/2021-06/2022 | 07/2022-06/2023 | 07/2023-06/2024
BEEL| % |AEFx| % |FEXT| % |HEXERT| b |[HEET| %

Revenue 1,826 | 100.0%| 4,022|100.0%| 3,582 | 100.0%| 2,697 | 100.0%| 2,931 | 100.0%
Gross Profit 837| 458%| 1,454| 36.2% 698 | 19.5%| 1,067| 39.6% 1,309 44.7%
Operating Expenses 840 | 46.0% 1,564 | 38.9%| 2,58 | 60.2% 1,744 | 64.7%| 1,582 54.0%
Operating Income 30 0.2% 110 -2.7%| -1,460| -40.7% 677 | -251% 273 | 9.3%
Other Income 13 0.7% 10| 0.3% 4| -21% 146 |  -5.4% 127 4.3%
Pre-tax Income 10 0.5% 120 | -3.0%| -1,534| -42.8% -823 | -30.5% 400 | -13.6%
Net Income 12| -3.9% 189 | -4.7%| -2,828| -78.9% -865 | -32.1% 452 | -15.4%
EPS -0.32 -0.64 -8.77 -2.56 -1.19

BERRIR : 2218
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O Peloton Row 12/2022IEXHE - BEEE3,195%=7T -

O peloton Bike 1,8953=JT - Peloton Tread 2,4953=7% -

SIEEAE FEF T oo Row XAS+E - #3835 A T~ 1S AsE1EEE 2. 726
i MiomeyD) | SRS EIRA 2022 & 09 4 21 B 1515 | SER Seed . S1aE

CNBCEIMERE | RER20HBEE T HEBE5 21 Peloton Rowk|fht » BRENESE Bt 12BEEHBES - 716
Peloton RowBREIAMEE  ERTE3195ET (EZEERTEE ) » B EREEENAEMER  THERAKERE
&RESEFHE 32 TAll-Access Membership ; -

SER  RERRR2022EFEFENF (5X202256R ) B » ENBEFRBAREE28% » BESEL2EST
EESAFREAGE  REESET EERR0SHEETEE  EREFREREEEETE -
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O Peloton#®07/12/2022% 7~ - ##ETEIR L EMAARRE - BMRA
HEESERERF NI EREZ -

O #SEEAN - Peloton EMiGEIR AL 8 EETRFEMRS - HPP
HE#E 2,800 A - AGATIKIA 20% - Peloton &FRR - i NE
EBEZHEMNETRERAREERERIETE -
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Peloton to outsource all manufacturing as
part of its turnaround efforts

PUBLISHED TUE, JUL 12 2022 &:29 AM EDT
UPDATED TUE, JUL 12 32023 8:49 AM EDT

KEY POINTS
* Peloton said it plans to exit all of its In-house mMmanufacturing and instead will expand its
current relationship with Taiwanese manufacturer Rexon Industrial.

 CEO Barmy McocCarthy said this is a step for the company to simplify its supply chain and
fix its cost structure., which is a top priority.

* Peloton is also going to be suspending operations at its Tonic Fitness facility through
the remainder of 2022 Peloton acqguired Tonic in October 2019,

JFR3RR - https://www.nytimes.com/2022/09/02/business/peloton-resale-inventory.html
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O SREZEMLER T Peloton HEEm @ EFFEHTE - Bi0E - MEEA
Peloton 2F - REEEME LB SR - LEEE=1300%7T - Bt SkA
1682000%=7T - BEERALEMZ AR -

O #8EFRHEAXOATEREEMENCHHEER  AEALEERIBEEE M
MEXRITRHEEENREERNRA - Facebook * Craigslist 1 eBay ZE#il4
EHRFZEFREZF Peloton BITE - EFMBESZMAIMET -

Trying to .Sell Your Old Peloton Bike?
So Is FPeloton.

A= its business slumps, Peloton is trving something new: selling
its bikes to “value-minded” customers. It faces stiff competition.

MNIr: FEdwards posted tlis Pelotorn Tor sale onn Facebools last weaelo,
Oofferinnges thie bhbilke, alongs witlhy weights, tTvwo sets of shoes aundd a rmyat
from Pelotorn, as well a sheaet of plywwood e bought to stabilize the
bilkke o1 &a carpet, for S$1,300. (IvIirn Edwards said he had spent mmore
thhamn S22, 000 for thhe entire pachkagzse frormmn Pelotorn, includirnns
deliverswy.)y He Ihhas mnot gottern ansy interest from potential buyzers so
Tar

Paeloton has offered aa cauutionary tale abhbout guickly chhangsirngs
consurmner habhbits. At the height of thhe panderrmic, its business soaraead
as gwvrims shattered and Cowvid restrictions kept people at hormme. Buat
rraAany whio hbhbought Pelotorn bilkes at thheir pealk popularity are IuoOnwas
retuurmnine to gwvimns and busyiy: schedules, and sormme are regrettirns
wrhiat might bhbe theinr most expensive pandemic-era purchase. Sites
lilte Facebhbools, Craigslist and eBayw are flooded wwith posts offerings
uscaed Peloton bikes, shoes and weishts.

[R3RIR : https://www.nytimes.com/2022/09/02/business/peloton-resale-inventory.html
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SEEBBEEF A SKER (Peloton Interactive)iFiE 8 88 BB ilf(Amazon) E &5 iH & T T & Bl
PEESEMEMEZERT » FIEE—EFHLUPRHEEERFIL CEREMNESEER -

RIES ﬁ(Bmeberg}ﬁlﬁﬁ}atﬂ L2 FEERAF A IS Pelotoni8INIEEIEAHEERL - I EE
TERIEEEE - 2185TEPelotoniiREZRA9EEE™ « EHE X FEE S FRE -

PelotonE#EEKevin ComilsTEEHEES =T » FRCOFHERIEAFESL » EPelotonZzEFEE
FRIEER » W EENBRERAEENBIN T ZE -

E7E  PelotoniS 2B EAREFIEmEE  "Bike, HIEE - FERL4455%=T » 12
EZATEREWESHNERZ —  FRAREBEE==FZBIMEREDS | BESFERY "Bike+ 4 Bl
LIS~ EFEAFERIRE - FRREIEES » PelotontliFiE A G IR ERFEAME - [HiSH

BEERECHF -

ExtPelotoniEEEEFRZEEMEE  HEBEE A ATEBEN  EFREBENNS NG - EEES
FEIEE) X B TR 7 FiPelotonBRIZEIFBERIEE 5

miFE FIEEXREIATEHI - FHIEEHEHR e E T EPelotonEF iTEBarry McCarthyB2H
ETEMNEFEEEEE - LIES|IEZAF - [EEiESRIci=IRE R -

BH2022=F=F#]ILI3E « PelotonEE2EEIR FMF » E2022FF2=FEIENNFI20EHEEER
B ZEE2021=REEEa7—3(FZ] - MKM Partners%r#fEfRohit KulkarnizZ=-~ » S2Fd5E T~
PrimeRE XM EEE Y Pelotonm =21 B ES| OB TEEFEEF ; IE5 » S/ REEE - (2
= LSRN EARIPrimeiEFl - 1 HFEI IS PelotontiE=EH B P 2B AN B0 &85 -




PELOTON 71 DICK'SiEE FHm a1

O PelotonM B R INEBERAM09/29/2022EHwm 7 —EFMNSIER HEE % -
DICK'S #%$HE& Peloton BVIEHEm—BERYGAY Bike - Bike+ ~ Tread 7
Guide - I##38 100 Z=X DICK'S AMmMRESIEEERG=BS S RE
TEEETNEFEHEFS - IEXRELETEIEFREVIERE DL -

PELOTON AND DICK'S SPORTING GOODS PARTNER TO OFFER PELOTON EQUIPMENT AT MORE
THAN 100 DICK'S RETAIL LOCATIONS NATIONWIDE AND DICKS.COM

September 29, 2022

Exclusive collaboration will allow Peloton to reach new audiences and will provide DICK'S athletes with access to top fitness products

MEW YORK and PITTSBURGH, Sept. 29, 2022 /PRNewswire/ -- Peloton Interactive, Inc. (NASDAQ: PTON) and DICK'S Sporting Goods (NYSE:
DKS) today announced a new partnership in which DICK'S will sell Peloton's hardware products — including the original Bike, Bike+, Tread and Guide
— and select accessories via branded fitness shops inside more than 100 DICK'S U.5. retail locations and on its industry-leading eCommerce platform.
The rollout is slated to launch early in the holiday season.

QOwutside of Peloton's owned sales channels, DICK'S will be the only retailer to carry this selection of Peloton's connected fitness equipment. The
collaboration is the latest effort by Peloton to reach new audiences, expand its total addressable market and drive Member growth, by having its
products available at the largest U.S. sporting goods retailer. It will expand Peloton’s U.S. geographic footprint and complement its retail presence, as
the company pivots to growth, in the next phase of its transformation journey. For DICK'S, Peloton becomes another high value brand that is expected
to bring new customers into its brick and mortar and eCommerce environments.

“Peloton is a powerful brand with a very loyal following and a product mix that's compelling for any fitness enthusiast,” said Will Swisher, Senior Vice
President. Merchandising Hardlines, DICK'S Sporting Goods. "Being able to offer Peloton to our athletes — and to provide an in-store experience for
them to see and test products — gives us and Peloton extended reach into the fithess market.”

"This partnership is a natural fit for our brand and our Member acquisition goals," said Peloton Senior Vice President of Global Direct Sales, Jen
Parker. "DICK'S is a consumer-beloved brand with a large, incremental customer base, offering tremendous upside for us to reach broader audiences
and attract potential new Members. Retail remains a critical touchpoint, and we want to provide the in-store experience that many current and
prospective Members still covet.”

Customers will have the opportunity to purchase the Peloton Bike, Bike+, Tread, Guide and select accessories in-store or online. DICK'S teammates
will be trained by Peloton to be fully knowledgeable about Peloton's suite of equipment to help consumers choose the best products for them. At
launch, deliveries will be fulfilled via Peloton's traditional expert in-home delivery and set up, with select purchases available for in-store carryout.
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[O]EE20205F - BEFIXAREFZMEBEEREKE ; 2021F & EHEMET]
BEXREN  BHEESELORABCHIRERNE - 2022FBENMEZ2E
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F . EEEZIRESEEMBasic-Fit 2023 FEEE 5 BIIEMN193%KE1199
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FIXETEEXFEmE

O 2KBITEMMEEE - §&Giant - Merida - KHS ; 3BSpecialized + TREK -
FUJI ; KX FIColnago ; JABETIME -

O TREK : EHr-fuB it MIRZESEEPERBIIBITE - 2009FRHFELMNE
=Z=HEELLS0EETMXRERLR - RAZIKRENBEITE -

O Specialized : SEEBETERHIBMW -

O ZKBETEFHESEN1.2EE - HPENME3S0008 S - 525% ; ENE2000
BA 4l17% ; t=1#E2000848 - 517% ; FE180084 - §15% - 4
ZM1000EE - 58% ; HAB00E S -

- BIIERM DA

il

- BITEKAEEDE

- 21 BT E Z4 HE S - 2 H BT E HE L
OB R B i dhhe
EE4E%5  MERIDA ~ SPECIALIZED - GIANT ~ TREK 5 & GIANT » MERIDA » KHE ~ PACIFIC » DAHON
THENEER  SRAM - SHIMANO x B CANNCONDALE » FUI » SPECIALIZED - TEEK » HUFFY » SCHWINN
EAFRH  ROCKSHOX - MANITOU iE H CUBE ~ 8COTT ~ CENTURION » NICOLAI
= Himkif  ZIPP » MAVIC = E LOCK ~ TIME
BfIE HlEhFE  AVID ~ SHIMANO Il =y Louis (rarnean.
%R SRAM - SHIMANO ~ GAMPAGNOLO FEAF EIANCHI » FINARELLO ~ COLNAGO ~ De Ros
B4 %5  CATEYE - TOPEAK
Eit BH - ;
I I I I I I I N7 I /
B i B ER EHHBRE FENERER TEEhERER EENRER @ | R EE AR . =
HE S EE R ) EER OB HFIE G W SHRE(RE)
S AR FIEEE  EHREISE TR IR EE# - .
L s RIERE  aeEEE R AR R } :f' o 1) /
1EE i FIEIR T 4 Hae il N N 2 o _ -~
375 = o L \ .@ﬁ
feuEe @ @
i B S FEEIBITE iy

HRIFOR | SEMHEEAS



O 0O O

SHIMANOZ#ZE#}1

ShimanoZEk&E s 5 & 4965~70% -
ShimanoZ Y4518 | £i%E2379% - NAZEE21% -

Shimano 10/26/2022/~%5 - 2022FERI=ZF(2022F1-98)81R :
AMUBMESEmAPL - BITESHEXRFEER I =F5H=ZW
4,676.65EHE - F15#*18.3% - SHEZEFIZ1,265.761EHE & &F
182%18.3% - §H4iz1,134.86(ZHEFIEXR31.9% -

2022F1-9HRIShimanoBTEZHAEPFI=ZUL3846.54EH + &F
12%R20.6% - EFEF=1091.91EHE - FI5ZFE21.6% ; WEEEZW
826.53(EHIE @ FIZEIY% - REFRHIFKEI.0%E826.53EHIE -
=FME=174.82{SHE - FIER1.7% -

EETERE ERLNEEBER - BRIIEINEF - MLEBEZEE - R
FHERMIRSEN@E - RBESFE(2022F1-12H)5HEWERIR
BIRETE{ERYS5,800{EHE L12Z25,900E HEI(1IF F188.0%) - RH=E
= HiRB1,610EHE LZZE1,635{EHE (¥ F1810.3%) - GHAIZ
HiRtLB1,284EHE L12£1,363{EHE(IFF1817.6%) - EUL - 4
=g Bl FEEMS4CE -




SHIMANOZE#

1487HE -

O EEHESAENFAGShimano 2023F=UWE£EE5990EHE - FiFER1.8% -

1837 S 1 TR A

O SERESEMFEGShimano 2022F = INE£86010EHE - F18%F11.5% -
= 1670/ HE - FiBZFE12.8% -

=%

MEBERII70EHE - F1EZH18.1% - HEEPS

e

= 15901 HIE - FiRFT4.8% - B ERERI200EHE - FEFE124% - HEEPS

1298HE -

O FEHEBXE : 2016~2019FE45%E102~109K - 2020FEAHAE1LL7X -
2021 FFEHEBXRHI0OZX - 2022FFEHEEBEXRHLI2K - FAH2023FFEEEX
FREEL22XK -

7309.JP 2019 2020 2021 2022(F) 2023(F)
+EHE| % |[+HEHE| % |+EHE| % |+EHE| % |[+EHE| %

Revenue 363 | 100.0% 378 | 100.0% 547 | 100.0% 610 | 100.0% 599 | 100.0%
Gross Profit 141 38.7% 153 | 40.5% 231| 423% 263 | 43.1% 261| 43.6%
Operating Expenses 73| 20.0% 70| 18.6% 83| 15.2% 96| 15.7% 102 17.0%
Operating Income 68| 18.7% 83| 21.9% 148 | 27.1% 167 | 27.4% 159 | 26.5%
Other Income 2 0.4% 1| 0.2% 4 0.8% 16 2.6% 1 0.2%
Pre-tax Income 70| 19.2% 82| 21.6% 153 | 27.9% 183 | 30.0% 160 | 26.7%
Net Income 52| 14.3% 64| 16.8% 16| 21.2% 137 22.5% 120 | 20.0%
EPS 559 685 1,253 1,487 1,298

BERRIR : 2218
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O B{TERNEERE | SRHRRN100X - RAIRK300X -

THE CHALLENGE IS THAT SUPPLY CAN’T KEEP UP
WITH DEMAND |

(VPSSR IEX]

The lead-time is up to
300 days more.

[V B PSR 300K DA L]
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20221 0-19 FHITESy S 650+

T EE T > BIiTEEFEIEMEREAKEEE ~ RtEFE HHFoEE - FEEm K IK#EET
BIiEER » ArHHATWTRE=400=X » FEFINEFRFTME - SFEeAal—& =8 -

ElEEEmEFIEE ~ FlE ol iE » E=HUBES0E ~ 80FE ~- aE=EMMH=ZF4HMAET
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Shimano #BARBITEEKRSIR K MRITRIKE
Shimano 10/25/2022% R AN B EHETE "HIEA" Erd
EEHS - BERTIER COVID-19 ZHHKE - HohaikEFEH
BEERE  EEHEEETENERRS  HEBAFENERDE
158 - Shimano 5H! - ERM— B RETENEHETENHES
i . (BE it EE KT EREE KT

Sales in company’s bike segment are up 221%% year to date.

OSOAELN, Japan (BRAIMN) — Shimano said “strong interest™ by consumers imn bicycles shows
signs of coaling dowwn, but demand is still higher than it was prior to &OWIRD-19.

~ Im its third fiscal guarter financial summary, the
component giant said market inventories ars
laower for high—-end bikes, although demand for
those bhbikes is high. It said demand for lower
priced bikes has cooled, and didnm™t remark onmn
imevaentory levels for thhose bikes.,

Shimanmno noted that im Burope therse are
shortages of some high-end bikes and e-bikes,
but othaernwisse inventory levels vweaerse
appPproaching appropriate levaels.

Im the first three guarters of the wear, sales of
bike components increascaed 200825 from the
same period last ywear, to 84,6549 million yen ($2.99 billion). Opaerating income increasaed
21.6%9% to 1027119 miilliomn yen. Quarter ower quarter, third-guarter sales vweaere up 25 .72 owver thhe
same gquarter last wvear. Shimano's second- and third-guarter figures exclude Dash Aamerica (the
paraemnt of Poecarl Izumi), which it sold to United Sports Brands im Mayw.

MNMaet sales imn Shimano's othar major category, fishimng, were up 995, to 82,652 milliomn yen.

Company-wide, net sales woaere up 18.39% ywear o date to 4Aa 7,665 milliomn yen, and opaerating
iMmMcome vwas up 12829 to 149,822 milliomn yaen, as showwn imn the chart.

Regarding company—wide results, Shimano said, “Iln the .S, although risimg prices put
dowwnw ard pressure on consumeaers” purchasing power, a solid employment enwviromnmaenmnt amd
risimg wages continuad to fusel steady personal consumpticrn.”™
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In 2020, the global e-bikey L [ =0
market reached around USD N 485
25 billion. B 439 mm - 16%
[ 30.8
: 40 - [ 1o 361
I | 15
' [ 5 273 299 o 12%
Si | 250|249 - = u B
2020 2021-2028
21.2 L BY%
19.4 .
. 20 - | ,.
| \ |
i | .'I
- 10 - - / - A%
Statista projected the f.u'f
global e-bikes demand to 0 - - 0%
reach to USD 48.5 billion, 2018 2019 2020 2021 2022 2023 2024 2025 2026 2027 2028

with CAGR to reached 10%
from 2021-2028.
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2021 Participants in Popular U.S. Sports
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This graphic can only be republished in its original form. Data herein cannot be visually repurposed without permission from NGF.
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U.S. TOTAL

DECEMBER 2020 YTD 2020
Mountain +37.3% +13.9%
oM o
PPPPPP  —52% et Marth Cental East North Central

ROUMNDS +84_ 6% :
TEMI Fo ROUNDS +16.8

P +1_
PRECIP -29%

| ROUNDS +530% |
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=== T =n National Golf Rounds Played Report
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MRS I December 2021 YTD 2021 I
+1.9% +5.5% Mew England

HHHHHH -2.9%

TEMP +1_3° w
est NMorth Central -
PRECIP +23.03¢ TEMRAP &1.37

uuuuuuu % East Morth Central PRECIF -45%
0.5%

Outline colors represent regions. Rowund percentages
compares December 2021 to December 2020.

A WARMER Temp YOY = 0.T6% Increase in Rounds Played*
417 RAIMN increaseae YOY = 2 2% Decrease in Rounds Played*

“Basad on WTI's historical analysis of weather conditions for
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and travel restrictions throughowmt moch of the Dnited States. The result of these quaranfines affected the armownt of golf played throughoot the couwtry.
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U.S.Total
Mountain October 2022 YTD 2022 MNew England
ROUNDS +11.9% -1.1% -2.4% ROUNDS -10.1%
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ROUNDS -3.8% E@St MNorth Centra{_.

: TEMP -2.7*
Pacific e ROUNDS +10.1%

ROUNDS +3.4% TEMP -5.6"
TEMP +4.4~ PRECIP -56%

PRECIP -61%

) Mid Atlantic

ROUNDS -10.7%

. - TEMP -7.a°
e PeDE PRECIP -36%

(7 ' South Atlantic
b ROUNDS -7.2%
Outline colors represent ions. Round percentages compares TEMP -59*
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1 WARMER Temp YOY = 0.76% Increase in Rounds Played™
1" RAIN increase YOY = 2.2% Decrease in Rounds Played®* South Central
*Based on WTI's historical analysis of weather conditions for all ROUNDS -1.4%
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*¥YTD, thru June
This graphic can only be republished in its ofi

U.S. Rounds of Golf

Year-over-year changes (%)

+13.9%

+3%
-3%
-4.9% -4.8%
-5.7%*
'99 '00 '01 '02 '03 '04 '05 '06 '07 '08 '09 10 11 "2 13 '14 15 '16 17 "18 "19 '20 '21 '22
Source: Golf Datatech data, with NGF support and analysis

iginal form. Data herein cannot be visuaily repur without permission from NGF.

10-Year U.S. Rounds Played Index
12-Month Rolling, Thru June 2022

13 14 15 16 "7 18 19 20 21 22
Source: National Golf Foundation analysis of Golf Datatech/NGF rounds data
A g st 2022
s gray ly be republished in form. Data herein cannot be visually repurposed without permission from NGF. =—"_ G_F
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Source: Golf Datatech | National Golf Foundation data support and analysis

This graphic can only be republished in its original form. Data herein cannot be visually repurposed without permission from NGF.
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Signs of October Decline in Sales

Equmment Sales

Muonthly Updote

The latest retail sales figures for US golf have been released for October 2022
with confirmation that total equipment sales were off 5.9% for the month and

down 2.2% YTD

Compared to 2019, the US equipment sales are still almost 40% ahead of where
the industry stood pre-pandemic. A significant part of the increase over the past

few years is due to higher average selling prices, and unit sales have not increased

anywhere near as fast as total dollar sales.

Golf Balls {(+4.3%) and Wedges (+1.29) were the only products with sales

ncreases for the month of October, while Shoes (-17.0%) and Bags (-12.2%) were

the largest decliners.

On the latest numbers, Golf Datatech co-founder lohn Kyrznowek

commented: “Owverall sales of golf equipment in the US are showing signs of

peaking and starting to decline, but they remain light years ahead of 2019 levels.

Not every category is behaving the same, with consumables like balls up for the
month and year to date, while woods, irons and putters have had a much tougher

go of it this year.

Inflationary pressures will continue to pressure discretionary purchases like clubs
throughout the end of 2022 and early into 2023, and it is likely we may enter into a
recessionary period, if we are not already in one. The big question remains how

significant will the recession be? And how long will it last?”
Total US October 2022 Retail Sales (On-Off Course)

On-0ff Course October 22 vs '21: Dollars -5.9%

On-01f Course October '22 vs '19: Dollars +45.6%

On-0tf Course YTD "22 vs '21: Dollars -2.2%
On-0ff Course YTD '22 vs '19: Dollars +39.8%
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Q3 2022 REVENUE BY SEGMENT

($ in milone)
§297
Golf Equipment
g Qoovaery
Topgolf
VY9

FEPSLF TRMCES TERRY

$278' \\

Active Lifestyle

L

KEY PERFORMANCE DRIVERS

A Golf Equipment revenue growth

=l

driven by continued high demand
and improved supply

Topgoff results driven by strong

) social events business, accelerating

traffic and ticket increases

) Strong brand momentum across the
Active Lifestyle segment

(§ in millions)

Titleist Golf Balls

Titleist Golf Clubs

Titleist Golf Gear

FootJoy Golf Wear

Q3 2022

§181.2

§1539

§59.2

$131.7

Growth  Growth
YY  YY@CC

84%  133%

135%  198%

0% 350%

s 25%

Y10 2022

§546.4

$4789

§1725

§5071

Growth  Growth
YY YN@CC

06%  42%

T8 124%

4%  102%

98%  15.3%
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CallawayHEMifH2022F 2 F=E W EE

O Callaway #®2Q22MMmAEH - A{52022F 2 F=EUHE39.45~39.718
=TT - F18F25.9~26.7% - EBITAD 5.55~5.65E7T -

FULL YEAR 2022

(£ in millions) Current EY 2022 F’rl::n'ic:yf Fy FY 2021 Fy 2021 [ in millions) 3H 2023 aH 2021
Guid 2022 Reported Pro Forma Guid Reported Results
Hicnce Guidance Results! Results! Hiance cporiedestlts
Met Revenue £3945- 43970 %3935-43970 £3133 $3.276 Met Revenue 41,790 - 41815 51568
Adjusted EBITDA? £555 - 4545 £535 - 4555 %445 $448 Adjusted EBITDA? £178 - 4188 §153
Adjusted EBITDA Margin22 14.1% 13.8% 14.2% 13.7% Adjusted EBITDA Margin23 10.2% 9.8%

O Callaway#E3Q22H I AL - Fah2022F = FEUWN#HE39.65~39.85(8 =TT -
FIE8H26.6~27.2% + EBITAD 5.6~5.70{27T -

2022 OUTLOOK Current FY 2022 Previous FY 2022 Y 2021 Y 2021
1% n malions) Guidance Guidance Reported Results® | Pro Forma Results?

23 OUTLOOK

Met Revenue $£3.9565 - $3.985 £3,945 - $3,970 $£3.133 $3.276
Adjusted EBITDAZ L5480 - £570 2555 - $565 2445 2448
Adjusted EBITDA Margin== 14 2% 14 1% 14 2% 13.7%%

Full Year 2022 Guidance Assumptions:
= Fy2022 Adjusted EBITDA guidance increasing by 5 million at the midpoint compared to previous guidance.

» Topgolf expected to generate approximately $1.56 billion in net revenue and $240 - $250 million in
Adjusted EBITDA, with same venue sales up high single digits for the full year compared to 2019

= Golf Equipment up 12% or more year-owver-year

=  Active Lifestyle reaching approximately 51 billion in net revenue

= Megative foreign currency impact of approximately $150 million on revenue

= Shares outstanding of approximately 201 million shares?

= Mon-GAAP Depreciation and Amortization expense® of approximately 163 million

= Capital Expenditures of $325 million, net of REIT reimburserments (includes ~$250 million from Topgolf)




TitleistfA2022F T FESWRE

O Tltlelst T2Q22F M ASHF - FAM2022F =T F=EWE22.00~22.5018%
» F18F2.4~4.8% - EBITAD 3.25~3.45f870 - FIBZH-0.9~5.2% -

(% in millions) 2022 Outlook

$2.200 - $2,250
Net Sales Up =3.6% at the mid-point vs. 2021

Increase by =6.8% to 9.1%
Net Sales @ CC when compared to 2021

i $325 - $345
Adjusted EBITDA Up =2.0% at the mid-point vs. 2021

O Titleist ®3Q22 | AT - RIE2022F 2 F=EWE22.25~22.5018%
oL - F1833.6~4.8% - EBITAD 3.25~3.35{27t - Fi8=X-0. 9~2.15% °

(% in millions) 2022 Outlook

$2,225 - $2,250
Net Sales Up =4.2% at the mid-point vs. 2021

Increase by =9.0% to 10.2%
Net Sales @ CC when compared to 2021

. $325 - $335
Adjusted EBITDA Up =0.5% at the mid-point vs. 2021
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FIKEEN 5 o E ISR VS £BKGDP

O ZFFEXEEEISRRIKE - OIEE2009F - EfMEBHEFE - TIKGDPRE3.4% -

m IS REREG6.3% - HIRERIBHE2~3F1FN - 2010~2012FGDPRIS

B &3.07% - 1.69%811.22% - mhE i RE D BIK & 9.1% - 15.32%

6.29% -

O [EIRE2020~2021% - EFKGDPRIE4.5%E K R5.2% - mEmIERERIE.7%
EAR%£19.26% ; T8{52022~2023FGDPRIZZ BIA%R2.5%11.4% - mh# s

*EWFS.75%E—12.64%

—— FIREIPEL Yoy —— GDPJR R
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O miEME2021FEMEERN - BEERREBRZEMEFLENE - #ESF) -
EENFEmhE2021FHIHEES25.17{8%7T - FIEFR26% -

O FaHA2022%F - EmEM EFFNEEH®E - FFEFEERT - FE20225E
N mEHIBRES7.37E%=T - FIBEI% -

O FAHA2023F - £ ERMKEILERKE -  BEXmEEEFLOIRIEZKE - F8HA
2023 FEENEm M5 HAE921.05(85%7T - FIEZHR3% -

W] R L AR B A R T SR AR A (] B 55T YoY(%)
110,000 26% 30%

100,000 25%

92,105

20%
90,000
15%
80,000
10%

70,000

7% 65,297
5%

60,000 0%
51,247 °

50,000 -5%

-8%
40,000 -10%

2014 2015 2016 20 2018 2019 2020 2021 2022(f) 2023(f)
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FIKEENFE2020~2021F i G RE(L

O HK2021FEKEFHEMME T EE - NikeBlAdidash 5 F 73 5l 5 37.6%
17.7% » UEHER— - — & - At 2K M A RESS.3I% - F=RBZEMLEXRE®E
B 1K - #Skechers - Puma - NB » Vans - ASICS% -

O BW2021FEXEAMRE20% - IZZmEMERREZE . Nike BK&20.3% ;
Adidas f{£16.2%; Skechersf£37.6% ; Puma B&38.7% ; NB 5{£32.2% ;
Vans B{£20.1% ; ASICS %f24.9% -

(g
wmlt

20214F 20204

u NIKE 18.0%

B Adidas
|
B Skechers Skechers

3.7%
o~ Y ums
4-09'/ B New Balance A OV B New Balance

B NIKE

7.6% 5% M Adidas

4.2% B Vans B Vans
4.1%
4.5% B ASICS B ASICS
B Others 7.0%
7.6% [ ]
17.7% 19.3% Others

ERRIR | REEIRERERIE



NIKERZ 2 ¥ 4r-1

O Nike 12/20/20222%52Q23=FU4133.158%75(09/2022~11/2022)

» YoY+17% » BFIZEAL2.9% - BEFEHI45.9% V3BT 5725 - 72

®FMI331L{ERIT - YoY-0.4% - HEEPS0.8555 7T - X F R
0.84%=JctHix -

O EMHRB45.9%FE42.9% - TEZREERNikefZE{EiH - M LS5
RYEE R AT =T B - EEFIFRTFIR -

O MEHRE - 2Q231t%iﬂl§%ﬂﬁ58.31§%7—5 » F£3830% ; EMEA(ER
M~ PREIEM)EUL34.8918 =TT - FIB11% , KPERZWE
17.881E%7T0 » Fifi3% ; MAPLA(mKEAIX)S U EEEL5.9918% 7T

- FF1819% -

O NIKE, 2Q23E&F93{85<7T - tE EFEHA(65(8557T)18M43% - tE L=
(97E=m)iB 4% - AERNFEREFRHSERER EZFHEHRE
i ERBREERSNRARTHAY - BEAGLAR=EZEER=
BREAG S EENE -

O Nike 2023 E11(06/2022~05/2023)ZEW A R11~13% - EFIFEZE
£43.5~44% -




NIKER7 #z &% 4 -2

Eﬁ?ﬁ:ﬂﬂ%ﬁ ’ 2Q23$*’ ZUWEEA85.04fE%TT - YoY+25% - EHhibEitE
T EU39.631E% 7T - YoY+39% 3 EMEA(E’X?J‘I‘I : EF'%)EHF,J'I‘I) RS
20.63183%70 - YoY+14% ; RPEEH=EUW13.7{/6%70 - YoY+11% ; APLA(
K EHI ) $EEEEIN11.08/85< 7T - YoY+25% -

2Q23HEEﬂiMHQ$§E37 94{S3=70 - YoY+4% - Efpib=iEAREN=UN16.85(F

=70 - YoY+14% ; EMEA(BUGH ~ PERAIEM) Ak Efi 3 = W 12.81{E = 7T -

YOY+7% ; AP ERETEZEUL3.93{83%7T © YoY-30% ; APLA(GE R E2HISE) AR ff
=U4.3518%7T - YoY+8% -

% Change % Change
THREE MONTHS ENDED % Excluding  six MONTHS ENDED % Excluding
) - urrency Cu rrency
(Dollars in millions) 11/30/2022 11/30/2021 Change Changes 11/30/2022 11/30/2021 Change Changes
Morth America
Foobtwear 5 3,963 % 2,852 39% 39% % 7,768 % 6,116 27% 27 %
Apparel 1,685 1,480 14% 14% 3,179 2910 9% 10%
Equipment 182 145 26% 26% 393 330 19% 19%
Total 5,830 4 ATT 30% 31% 11,340 9,356 21% 21%
Europe, Middle East & Africa
Footwear 2063 1,806 14% 3T% 4 075 3,789 8% 2T %
Apparel 1,281 1,202 T %o 28% 2,434 2,381 3% 22%
Equipment 145 134 8% 30% 13 299 5% 23%
Total 3,489 3,142 11% 33% 6,822 6,449 6% 25%
Greater China
Footwear 1,370 1,235 11% 21% 2,603 2,684 -3% 4%
Apparel 393 564 -30% -24% TaT 1,040 -26% -21%
Equipment 25 45 =A4.4%, -39% T4 102 =27 % -23%
Total 1,788 1,844 -3% &% 3,444 3,826 -10% 4%
Asia Pacific & Latin America
Footwear 1,108 887 25% 40% 2172 1,909 14% 2T %
Apparel 435 402 8% 24% 8548 787 8% 22%
Equipment 56 58 -3% 8% 114 116 -2% 10%
Total 1,599 1,347 19% 34% 3,134 2,812 11% 25%
Global Brand Divisions® 18 & 200% 200% 3z 13 146% 149%

TOTAL NIKE BRAND 12,724 10,816 18% 28% 24,772 22,456 10% 19%




Nike= & #5052 18 18 & 21

O Nike 2022 £ (06/2021~05/2022)Footwear E U & 829143 E =T -
YoY+4% ; Apparel SW &8 135.67{E3%7T - YoY+5% -

O S84 E DD FE G Nike2023 % (06/2022~05/2023)Footwear E U= %
308.09f83=7T - YoY+6% ; Apparel EUNEEE138.85{E3%7T - YOY+2% -

O F&f&ENike 2024F=ULE£8E529.9218%7T - YoY+8.2% -

O ZEHEEXH : 2016~2019FE# [ HEI0~96XK - 2020F EHIAELLI2XK -
20215 HBBXBL06X - 20226 HABXHI10X - BiE2023E6H
BEXHGEELIISX -

2020 2021 2022 2023(F) 2024(F)
NKE.US 06/2019-05/2020 | 06/2020-05/2021 | 06/2021-05/2022 | 06/2022-05/2023 | 06/2023-05/2024
HEEL| % |HEFT| % |HExT| % |HExET| b |[HEET| %

Revenue 37,403 | 100.0%| 44,538 |100.0% 47,149| 100.0%| 48,974 | 100.0%| 52,990 | 100.0%
Gross Profit 16,241 | 43.4%| 19,962 | 44.8%| 21,398 | 454%| 21471| 43.8%| 24,079 454%
Operating Expenses 12,726 | 34.0%| 12,765| 28.7%| 15152| 321%| 15906| 32.5%| 17,045 32.2%
Operating Income 3,515 9.4% 7,197 | 16.2% 6,246 | 13.2% 5565 11.4%| 7,034| 13.3%
Other Income 228 |  -0.6% 276 | -0.6% 127 0.3% 48 0.1% 107 |  -0.2%
Pre-tax Income 3,287 8.8% 6,921 | 15.5% 6,373 | 13.5% 5613 11.5%| 6,927 13.1%
NetIncome 2,539 6.8% 5727 | 12.9% 5640 12.0% 4,684 96%| 5880 11.1%
EPS 1.63 3.64 3.57 3.02 3.83

BERRIR : 2218




AdidasBF#RzETr-1

O Adidas 11/09/20227A%3Q22% 1 : EWSH64.08 BT - YoV +11% - &
F%49.1% - 83Q21H M 1pp - BEF5.64EET - YoY-16% - K& F
3.47{EETT - YOY-64% - FEEPS 0.34FA7T - 1B/ KEREE2.34BT -

O Adidas =& FE2022F 2 ERIBA R R2~3% (A RFAMERC~9%) - EFIE
B4 AT TR B A9~50% FIEZA7% - BRI KM EANA% FIEE2.5% -
EEEE PS4 52 5EE T - ER 108208 FrEERA5 EE T B2

CONSOLIDATED INCOME STATEMENT HIGHLIGHTS

First Quarter Second Quarter Third Quarter Fourth Quarter
2022 2021 2022 2021 2022 2021 Change 2022 2021
Key figures (€ in millions]
MNet sales 5,302 5.268 5,594 5,077 6408 5,752 11% - 5.137
Gross profit 2,448 2.730 2,815 2,432 3144 2 BBL 5% - 2,519
Other operating expenses 2,258 2.047 2,501 2,107 2674 2,237 20% - 2,501
Thereof: marketing and point-of-sale expenses &1 541 6463 &1& a7 E6T& 2% - 715
Thereof: operating overhead expenses’ 1.617 1.50& 1,828 1.492 1.78% 1,562 ZT% - 1. 78B4
EBITDA 805 978 £09 824 823 718 [1D0%] - 345
Operating profit 437 T 392 543 564 672 [16%] - 64
Income before taxes 411 549 300 510 £11 629 [35%] - L&
Net income from continuing operations 310 502 360 387 bé A79 [26%] - 123
Net income attributable to shareholders® 487 558 294 g7 347 240 [4456] - 202
Key ratios
Gross margin 49,99 51.8% 50.3% 51.8% L9.1% 50.1% [1.0ppl - 49.0%
?_lt Efrg fﬁ:trita"l-'eg:x penses 42 6% 38.9% A4 T% 4£1.5% 41.8% 38.9% 2 9pp - 48.7%
Thereof: marketing and point-of-sale expenses in % of net sales 12.1% 10.3% 11.8% 12.1% 10.8% 11.7% [0.Fgpl - 13.9%
Thereof: operating overhead expenses in %% of net sales’ 30.5% 28.6% 22.8% 9 4% 31.0% 27.2% 3.8pp - 34£.8%
Operating margin B.2% 13.4% 7.0% 10.7% 2.8% 11.7% [2.9pp) - 1.3%
Effective tax rate 24.5% 24 9% [20.0%] 24.0% B4 1% 23.8% &0.2pp - 77.6%]
Net income attributable to shareholders 9.1% 10.4% 5.3% 7.8% 5.4% 16.7%  [11.3ppl - 3.9%

in % of net sales?



HEZIME3IQ22EULIE M : EMEA(EUM -
 YoY+10% ; ItEHES

Adidasf IR ¥ 7 -2

6.33{2EXJT - YOY+56% -
B 3Q2=Un 418 - EHEM35.291EEIT - YoY+17% ; AREMZ=UZ24.55(8
ER7C - YoY+3.0% ; LRI EIL4.24{3 BT - YOY+24% -

First Quarter

b5 R IEMN
ZUR17.5(BB7T - YOY+25% ; K EES
7 » YOY-19% ; R Kt EZUZ5.7912EIT - YoY+15% ; HIT =

Second Quarter

E~||

LSRN

ihE)Z U 24.6 312 BT
=UR9.3712ER
I 3th & =5 UYL

Third Quarter

2022 2021 2022 2021 2022 2021 Change
EMEA
MNet sales 1,935 1,770 2,079 1,#10 2463 2248 10%
Gross profit 1,002 894 1,050 976 1,241 1,123 10%
Gross margin 51_8% 50.5% 50.5% 51.1% 50 4% 50.0% O.4pp
Operating expenses 581 510 £33 571 7468 592 30%:
Operating expenses 30_0% 28.8% 30.5% 29 9% 31.2% 26.3% 4.9pp
in % of net sales
Operating profit L26 384 L2T 408 LBS 533 [99%%]
Operating margin 22 0% 21 7% 20 6% 21.3% 19. 7% 23.7% [3.9pp]
MNorth America
Met sales 1,402 1,157 1.70& 1,249 1. 750 1.394 25%
Gross profit 621 519 781 574 781 BHEZ 23%%
Gross margin A4 3% L4 BV 45 8% L6 1% Lb T L 0% [1.3pp]
Operating expenses 374 319 43F 342 LTTF 370 29%
ip;'_zrn”gf:aﬁizses 26_T% 2T _6% 75 8% 27.3% 27 3% 26.5% 0.7pp
Operating profit 257 2048 3481 241 328 283 1655
Operating margin 18_3% 17.8% 21.2% 19 3% 18.8% 20.3% [1.5ppl
Greater China
MNet sales 1.004 1,402 T 1,003 937 1.155 [192%]
Gross profit 536 75F 371 540 495 555 11 7%%)
Gross margin 53 4% 54_ 1% 51.7% 53.9% SZ. 9% 51.9% 1.0pp
Operating expenses 310 307 278 235 282 292 [39%]
ip:hrzi':gf:aﬁizses 30_9% 21 9% 38.7% 23_4% A0.2% 25 3% 4. 8Bpp
Operating profit 226 452 98 305 213 307 [31%%)
Operating margin 2Z2.5% 3Z.3% 13.7% 30_4% 22 T% 26.6% [3.8pp]



Adidas=E#}55 - 52 18 FE (5 2]

O ®iEfE{hAdidas 2022F214230.23{EET - YoY+8.4% - EdFootwear =
Ue123.98EETT - YoY+9% ; Apparel EUY491.4{SERIT - YOY+5% -

O S EfEfhAdidas 2023FZU8241.31{EEJT - YoY+4.8% + HEPFootwear &
U1131.49f8%=7T - YoY+6% ; Apparel EU496.45{53=7T - YOY+5.5% -

O FEAEXE : 2016~2019FE#F5%E120~140XK - 2020F 2 A EL75XK -
2021 FEEFEHEBEBXE140XK - 2022FEFHBAEXE172XK - FEL2023FEFE
BPEXIGETEI44XK -

ADS.GR 2019 2020 2021 2022(F) 2023(F)
HEEL| % |AHBUT] % |HEET| % |HEET| » (HEBUT| %

Revenue 23,640 | 100.0%| 19,844 |100.0%| 21,234| 100.0%| 23,023 | 100.0%| 24,131 | 100.0%
Gross Profit 12,293 | 52.0%| 9,865| 49.7%| 10,765| 50.7%| 10941 | 475%| 11,577 48.0%
Operating Expenses 9,633 | 40.7% 9,114 | 45.9% 8,776 | 41.3%| 10,310| 44.8%| 10191| 42.2%
Operating Income 2,660 | 11.3% 751 38%| 1989 9.4% 631 27% 1,386 5.7%
Other Income 102 | -0.4% 76| -0.9% 137 -0.6% 176 | 0.8% 188| 0.8%
Pre-tax Income 2,558 | 10.8% 575| 29%| 1,852 8.7% 455| 2.0%| 1,198 5.0%
Net Income 1,918 8.1% 429 22%| 1,492 7.0% 672 2.9% 998 | 4.1%
EPS 10.00 2.21 10.90 3.76 5.68

BERRIR : 2218




et TER/NG

mEEE2021 FIEBEERR - #EERRERFZEMFL(ENE - #E
%) - Fah2021FEENEEm AR RES25.17185=7T - F18F26.0% -

TEHE20226F - ERISM LR ETEEER - FTLEMBET(LEESR .
TREFESF) - FEG2022F BRI THISRIE897.37HET - FiEx
9% - FEHA2023%F - EEWKETEEKE - BRFRISEEZDHIE S
K . TEHI2023 B 88 SR SIS RIE021. 05T - FHR3Y -

FafNike 20235(06/2022~05/2023)Footwear ZUi£E8308.0915 %
70 * YOY+6% ; Apparel SUl£8138.851€E% 70 - YoY+2% - FE &
Adidas 20235 Footwear ZU4131.49{83=7T - YoY+6% ; Apparel =&
U296.45{53=7T + YOY+5.5% - Footwearii B 1413 {B I Apparel -

FEHEEXE : Nike 20225(06/2021~05/2022)FERE XE110X -
FE{520235F(06/2022~05/2023) FEBEXEFZEEL1IS5X - Adidas
2022FFEHEEXEI68K - HH2023FFEHEXENEEEL144XK -
NikeZEHEXEEAdidas °

HER T EXHEERER : P ELLEENEEYS - FEEKY (9802.TT) -
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5LU(1736) : HiE - B1R{E9T

O FE{L4Q22FRIZEPS 2.047T ; FEfL2022F 2 F R EEPS 1.707T -

O FUL2023FEEBHEBERMEERE - MEEEMERREAESEFE AR
BRMLEERARE - HEETBSFEIREE r FIXREEFNEE - BESLWL
2023 FZ £ %E388ET - YoY+158% - FEIREEER16.70E T -
YoY+224.3% - fa{H##EEPS 5.507T -

O REEZ : 5 - B1R{E997T - (18X 2023 FFH1ZEPS)

H i mg ~

2021(A) 22Q1(A) 22Q2(A) 22Q3(A) 22Q4(F) 2022(F) 23Q1(F) 23Q2(F) 23Q3(F) 23Q4(F) 2023(F)

¥ F o~ 30,779 7,527 6,567 8,029 11,377 33,500 8,631 8,750 9,398 12,021 38,800
FE= A 13,906 3,140 2,636 3,497 5,065 14,338 3,969 4,125 4,570 5,910 18,574
TER* 13,752 3,315 3,386 3,613 4,175 14,490 3,866 4,063 3,979 4,644 16,551
¥FEAE 154 -175 -751 -115 890 -152 103 62 591 1,266 2,023
FoEEAgT A (X ) 10 276 213 126 -40 575 56 124 27 -37 170
Fan i F 164 101 -538 10 850 423 159 186 618 1,229 2,193
Fis & F 38 82 -410 223 620 515 141 140 467 922 1,670
fr.aww EPS (=) 0.54 0.33 -1.78 0.03 2.80 1.39 0.52 0.61 2.04 4.05 7.22
f. i EPS (=) 0.13 0.27 -1.36 0.74 2.04 1.70 0.47 0.46 1.54 3.04 5.50
LN S 3,036 3,036 3,036 3,036 3,036 3,036 3,036 3,036 3,036 3,036 3,036
FRISIABEIFSF % 0.79 0.97 -4.68 2.76 7.45 6.50 1.58 1.54 5.06 9.51 17.70
FoamEE (&) 27.93 29.09 26.67 27.41 29.45 29.45 29.91 30.37 31.91 34.95 34.95
£ 1 F % 45.18 41.72 40.14 43.56 44.52 42.80 45.99 47.14 48.63 49.16 47.87
FAIE % 0.50 -2.33 -11.43 -1.44 7.82 -0.45 1.19 0.71 6.29 10.53 5.21
Fran i F 2T ot i % -83.22 -4.49 -9.54 8.32 7.34 158.40 -5.63 0.29 4.45 3.64 418.40
Fra i FF % 0.53 1.34 -8.19 0.13 7.47 1.26 1.84 2.13 6.58 10.22 5.65
Fris HEF % 0.12 1.09 -6.25 2.78 5.45 1.54 1.64 1.60 4.97 7.67 4.30



=g 3 - - - a5 /o5 —

=FE(9914) : HiE - B1R{E2107T

O Fa{E4Q22#REBEPS 2.697t ; FA{Lh2022F = FMEEPS 13.007T -

O E=FZ2023FaFHBTERREREAKE - RENSHBTELERE
R FMNEFTEEEREWSIEN - EEERWEREHRE T - FAHAEEE
ERMZR/NMaKE - AGEMNZE2023F=ZWNEER396.31E70 © YoY+12.6% -
a1 RER41.85(250 - YOY+7.6% - FE{LTRIEEPS 14.007T -

REEZ ¥ - B1R(82107T - (15X 2023F R EEPS)

2021(A) 22Q1(A) 22Q2(A) 22Q3(A) 22Q4(F) 2022(F) 23Q1(F) 23Q2(F) 23Q3(F) 23Q4(F) 2023(F)

O

Ll SEEPS 29,391 8,156 8,809 9,428 8,808 35,200 8,929 10,105 10,983 9,613 39,630
FOE LA 4,087 1,208 1,505 1,740 1,480 5,933 1,327 1,610 1,797 1,550 6,284
¥ ER 2,311 597 579 523 551 2,250 661 704 735 686 2,787
FEE 1,589 562 774 952 929 3,217 666 906 1,062 864 3,497
FEEE g~ (A D) 4,615 1,009 519 276 115 1,918 250 520 720 610 2,100
Fan ' F 6,205 1,571 1,293 1,228 1,044 5,135 916 1,426 1,782 1,474 5,597
Fris & ¥ 4,650 1,207 953 924 804 3,888 704 1,008 1,345 1,128 4,185
fw EPS (=) 20.75 5.25 4.32 4.11 3.49 17.17 3.06 4.77 5.96 4.93 18.72
fis EPS (=) 15.55 4.04 3.19 3.09 2.69 13.00 2.35 3.37 4.50 3.77 14.00
A 2,990 2,990 2,990 2,990 2,990 2,990 2,990 2,990 2,990 2,990 2,990
Fris i L E WP F % 28.60 6.80 4.84 4.94 3.87 20.45 3.26 4.53 5.78 4.58 18.16
FoapEE (&) 59.38 65.91 62.58 69.41 72.10 72.10 74.45 77.82 82.32 86.09 86.09
= F1F % 13.91 14.81 17.08 18.46 16.80 16.85 14.86 15.93 16.36 16.12 15.86
F A F % 5.41 6.89 8.79 10.10 10.54 9.14 7.45 8.97 9.67 8.99 8.82
Foan B F g2 Hp o B % 18.39 0.00 -0.18 -0.05 -1.00 -17.24 0.00 0.00 0.00 0.00 9.00
fra 4 EF % 21.11 19.26 14.68 13.02 11.85 14.59 10.25 14.11 16.22 15.33 14.12
fric B EF % 15.82 14.80 10.82 9.81 9.12 11.05 7.88 9.98 12.25 11.73 10.56
- _____________________________________________________________________________________________________________|]



HA1%(8420) : BiE - B1R{E1007T

O FE{h4Q22131EEPS 2.447T ; ¥E(L2022F FFHEEPS 10.307T -

O BiS2023FE L EME FHITRABGRBRKE - SHHERSHRKE
RN - M LB RAESREAYESTEHES - SHAH023FS
WIS ERE - FfEIRIS2023F BN S839.00/87 - YoY+10.8% - FftHiE
E885.101S7T - YoY-2.85% - FA{&E#EEPS 10.007T -

O REEE : 5 - BR{E1007T - (10X 2023 FF11ZEPS)

2021(A) 22Q1(A) 22Q2(A) 22Q3(A) 22Q4(F) 2022(F) 23Q1(F) 23Q2(F) 23Q3(F) 23Q4(F) 2023(F)

A E 2,608 718 903 945 955 3,520 986 958 935 1,021 3,900
T E=T 422 129 194 185 205 713 210 199 189 215 813
T ER* 132 34 41 38 42 156 43 42 42 43 170
¥FEANE 291 95 161 147 163 566 167 157 147 172 643
FOEhEgT ~ (X M) -1 17 23 56 -7 89 1 1 -1 -6 -5
Froan s F 290 112 184 202 156 654 168 158 146 166 638
ffs & ¥ 237 89 150 162 125 525 134 126 117 133 510
fraw EPS (=) 5.68 2.19 3.61 3.97 3.05 12.83 3.30 3.09 2.87 3.25 12.51
fis EPS (=) 4.64 1.75 2.93 3.18 2.44 10.30 2.64 2.47 2.29 2.60 10.00
BE A 510 510 510 510 510 510 510 510 510 510 510
FREERAEEZFEMF % 23.78 7.96 12.33 13.12 8.92 42.33 8.84 7.62 6.56 6.98 30.00
FoxEwm (&) 22.03 23.78 24.21 27.39 29.83 29.83 32.47 34.94 37.23 39.83 39.83
= I F % 16.18 17.98 21.44 19.63 21.47 20.26 21.30 20.78 20.21 21.06 20.85
F A EF % 11.15 13.28 17.79 15.55 17.04 16.07 16.96 16.37 15.73 16.81 16.48
Fran B F oo Hpot i % 286.74 3.29 4.79 1.04 -5.12 125.96 0.76 -0.59 -0.85 0.60 -2.52
Fra i FF % 11.10 15.60 20.39 21.43 16.31 18.58 17.06 16.47 15.62 16.22 16.35
Fris A FF % 9.08 12.46 16.56 17.14 13.05 14.93 13.63 13.18 12.50 12.98 13.08



#5755 -KY(9802) : HiE - HIR(E2077T

O Fa{E4Q22REBEPS 4.237tT ; FA(LR2022F = FMEEPS 18.507T -

O SFE2023FaZMEMERSEIEFRL - fTmBMEEFTEMSIRIEM - &
IEREIRZT - BEERELEURREKX - KETEHAVEEE - OEFTUARE
REEERE - RIETRGIEE2023FEUL£8E270.001570 - YoY+10.2% - 18
TR & B ER36.09127T - YoY+2.75% - FE{EHRZEPS 18.807T -

O &R : 5 - B1RE20770 - (11X 2023FHEEPS)

2021(A) 22Q1(A) 22Q2(A) 22Q3(A) 22Q4(F) 2022(F) 23Q1(F) 23Q2(F) 23Q3(F) 23Q4(F) 2023(F)

Ll SEEPS 15,544 4,527 6,200 7,238 6,535 24,500 6,124 6,871 6,925 7,080 27,000
FOE LA 2,804 981 1,397 1,694 1,488 5,560 1,380 1,587 1,641 1,720 6,328
¥ER 1,334 345 418 445 431 1,638 422 437 439 442 1,740
FEAE 1,470 636 979 1,249 1,057 3,922 958 1,150 1,203 1,278 4,588
FEhEg A (X d) -80 56 253 294 -38 564 2 71 8 -42 39
Fiow A F 1,390 691 1,232 1,543 1,019 4,486 960 1,221 1,211 1,236 4,627
Ffs & F 1,185 543 954 1,211 803 3,512 748 952 944 964 3,609
fw EPS (=) 7.46 3.73 6.53 8.13 5.37 23.63 5.00 6.36 6.31 6.44 24.10
fis EPS (=) 6.40 2.93 5.06 6.38 4.23 18.50 3.90 4.96 4.92 5.02 18.80
A 1,862 1,862 1,894 1,899 1,899 1,899 1,920 1,920 1,920 1,920 1,920
Fris m A E AR Y S % 13.81 6.04 10.28 11.36 6.76 34.45 5.84 7.02 6.50 6.24 25.60
F e (&) 48.47 49.24 56.16 62.54 66.77 66.77 70.67 75.63 80.55 85.57 85.57
= I F % 18.04 21.66 22.54 23.40 22.77 22.69 22.53 23.10 23.70 24.29 23.44
TFAIF % 9.46 14.04 15.80 17.26 16.18 16.01 15.64 16.73 17.36 18.06 16.99
Fan B F 8o Jp ot i % 32.47 4.76 4.61 1.45 -5.72 222.83 0.07 2.10 -0.28 -0.02 3.14
Faan A FEF % 8.94 15.27 19.87 21.32 15.60 18.31 15.67 17.76 17.48 17.46 17.14
Fris BHE F % 7.62 12.00 15.39 16.74 12.29 14.34 12.22 13.86 13.63 13.62 13.37
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